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A panel of Subject Matter Experts (SME’s) aligned the Family and Consumer Sciences course competencies
to each FCCLA Career Development Event. It was determined that an alignment of 35% or higher would be
a valid performance assessment to use for each course.

Course Name

Introduction to Family and Consumer Sciences

FCCLA Career Development Event

% Alignment

Entrepreneurship 36%
Nutrition and Wellness 40%
Principles of Food
Food Innovations 42%
Nutrition and Wellness 51%
Sports Nutrition 57%
Global Foods
Entrepreneurship 35%
Nutrition and Wellness 46%
Sports Nutrition 40%
Chapter Service Project Display/Portfolio 40%
Creative Cake 43%
Environmental Ambassador 41%
Food Science
Advocacy 41%
Entrepreneurship 46%
Food Innovations 41%
Nutrition and Wellness 59%
Sports Nutrition 48%
Chapter in Review Display/Portfolio 39%
Chapter Service Project Display/Portfolio 39%
Environmental Ambassador 52%
Culinary Fundamentals
Entrepreneurship 45%
Food Innovations 49%
Nutrition and Wellness 49%
Sports Nutrition 55%
Chapter in Review Display/Portfolio 39%
Chapter Service Project Display/Portfolio 43%
Creative Cake 45%
Principle of Nutrition and Wellness
Nutrition and Wellness 70%
Sports Nutrition 60%
Personal Wellness and Development
Nutrition and Wellness 57%
Sports Nutrition 43%
Personal Wellness
Nutrition and Wellness 57%
Sports Nutrition 36%
July 2018 Page 1




0%
0N . . .
RSO Family and Consumer Sciences Course Alignment to
‘3§ Family and
Corsiire: Sk FCCLA Career Development Events

Knowledge You Can’t LIVE Without

Course Name
Human Growth and Development

%,

OHI0

%,

&"g %,
&7/ FCCLAND,
(CAREER
DEVELOPMENT
EVENTS

FCCLA Career Development Event % Alignment

Focus on Children 51%
Nutrition and Wellness 37%
Child Development
Focus on Children 40%
Personal Financial Management
Entrepreneurship 85%
Chapter in Review Display/Portfolio 38%
Chapter Service Project Display/Portfolio 36%
Life Event Planning 41%
Transitions and Careers
Advocacy 38%
Career Investigation 38%
Entrepreneurship 64%
Chapter in Review Display/Portfolio 50%
Chapter Service Project Display/Portfolio 53%
Environmental Ambassador 42%
Life Event Planning 45%
Consumer Economics
Entrepreneurship 79%
Chapter in Review Display/Portfolio 48%
Chapter Service Project Display/Portfolio 48%
Life Event Planning 54%
Career and College Readiness
Advocacy 58%
Career Investigation 52%
Entrepreneurship 68%
Fashion Design 38%
Focus on Children 39%
Interpersonal Communication 38%
Job Interview 41%
Sports Nutrition 41%
Chapter in Review Display/Portfolio 56%
Chapter Service Project Display/Portfolio 64%
Environmental Ambassador 64%
Life Event Planning 53%
National Program in Action 45%
Promote and Publicize 53%
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Course Name FCCLA Career Development Event % Alignment

Leadership and Community Engagement
Advocacy 65%
Career Investigation 58%
Entrepreneurship 67%
Fashion Construction 42%
Fashion Design 49%
Focus on Children 56%
Illustrated Talk 40%
Interpersonal Communication 49%
Job Interview 42%
Leadership 47%
Nutrition and Wellness 40%
Sports Nutrition 47%
Chapter in Review Display/Portfolio 72%
Chapter Service Project Display/Portfolio 81%
Creative Cake 44%
Environmental Ambassador 74%
Life Event Planning 65%
National Program in Action 60%
Parliamentary Procedure 46%
Promote and Publicize 67%
Textile and Interior Design
Fashion Construction 22%
Fashion Design 28%
Interior Design 28%
Interior Design, Furnishing and Management
Entrepreneurship 64%
Fashion Construction 37%
Fashion Design 42%
Chapter in Review Display/Portfolio 37%
Chapter Service Project Display/Portfolio 37%
Life Event Planning 39%
Textile Design, Construction and Maintenance
Entrepreneurship 64%
Fashion Construction 41%
Fashion Design 46%
Chapter in Review Display/Portfolio 44%
Chapter Service Project Display/Portfolio 47%
Environmental Ambassador 47%
**May align to any course depending on the focus and content:
e Advocacy
e Interpersonal Communication
o lllustrated Talk
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